The importance of the services sector can not be overstated; it employs 82.1 percent of the U. S.
indicated in Table 2, Before further addressing services research and education, it is helpful to provide some additional and pertinent background. In applying data surface mining (Berg and Einspruch, 2004) to the 50 companies with the largest sales volume in 2005, Table 3 an interaction between the process of producing the service and the recipient, the characterization is necessarily more subjective and different.
Consequently, a process orientation is required.
Since services are to a large extent subject to customer satisfaction and since, as Tien and A more insightful approach to understanding and advancing services research is to consider the differences between services and manufactured goods. As identified in Table 4 is not yet mass customizing since it is currently Referring to Returning to Table 5 Table 5 suggests three approaches. 
Towards Customization

Intellectual Property
Educational Considerations
Unfortunately, despite the tremendous growth of the services sector in the U.S. • to apply a total integrated systems approach;
• to apply knowledge of manufacturing and service systems;
• to apply in-depth knowledge of computing;
• to manage people and systems;
• to design innovative products, services, facilities, equipment, processes, and systems;
• to identify, model, analyze, and solve challenging real-life problems;
• to possess a solid foundation in math and science;
• to possess strong communication skills, including in technical writing and interpersonal communications;
• to perform effectively on diverse teams, both as a leader and as a contributor;
• to be an informed member of society and broadly educated in the humanities and social sciences;
• to practice engineering in a socially responsible and ethical manner; and
• to be motivated and prepared for continued growth and learning.
As summarized in Table 6 Table 2 , the majority of our graduates are entering the workforce as employees in the services sector. Indeed, while some of the same well-known goods companies (e.g., General
Motors, Boeing) are still hiring large numbers of our graduates, it is their services divisions that are doing the hiring.
Concluding Remarks
The theme of this paper is that we can and As a result, services-oriented economies -like those of the U. S. and Japan -are probably much stronger than the official statistics indicate.
Such an innovation in economic measurements may result in a "knowledge-adjusted" GDP metric which could, in turn, provide a greater motivation for focusing on services research and education.
